
Contra Costa County Status Update and Next Steps

● Overview of Current Self-Response Rates (SRR) and 
Hard-to-Count (HTC) Communities.

● What CoCo Census has been up to.
● Next steps and resources needed.



COCO COUNTY SELF-RESPONSE RATE (SRR)



At our current SRR (71.3%) we could lose between
3 - 6 billion dollars over ten years!!!





Cities, Towns, and 
Neighborhoods that have 
Surpassed their 2010 SRR



Communities that have surpassed their 2010 Self Response 
Rates

● Brentwood
● Clayton
● Danville
● El Cerrito
● Hercules
● Martinez
● Oakley
● Pinole
● Pleasant Hill
● San Ramon

● Richmond Neighborhoods:
○ Marina Bay
○ Richmond Annex
○ Richmond Heights

● Unincorporated Communities
○ Alamo
○ Blackhawk
○ Diablo
○ Discovery Bay
○ East Richmond Heights



Top 11Census Tracts with 
Lowest SRR Score



1. Bethel Island (44.1%)

● Vacant housing units
● Moved recently
● Children under 5

Leading HTC 
Characteristics



2. Byron (46.4%)

● Households without 
broadband subscription

● Unemployed
● Non-HS graduates

Leading HTC 
Characteristics



3. North Richmond (48.1%) - State NRFU Funding Eligible

● Foreign-born population
● Non-HS graduates
● Limited English-speaking 

population
○ 76.9% of limited 

English-speaking 
population speak 
Spanish

Leading HTC 
Characteristics



4. Northwest Antioch (49.4%) - State NRFU Funding 
Eligible

● Households receiving 
public assistance

● Unemployed
● Children under 5
● 88.4% renter occupied

Leading HTC 
Characteristics



5. Iron Triangle (50.3%)

● Vacant housing units
● Children under 5
● Non-HS graduates
● 65.1% renter occupied

Leading HTC 
Characteristics



6. Monument Corridor / Four Corners (50.4%)
State NRFU Funding Eligible

● Foreign-born population
● Limited English-speaking 

population
○ 77.3% of limited 

English-speaking 
population speak 
Spanish

● Multi-unit structures
○ 84% renter occupied

Leading HTC 
Characteristics



7. Pittsburg/Antioch (53.5%) - State NRFU Funding 
Eligible

● Unemployed 
● Households receiving 

public assistance 
● Children under 5

Leading HTC 
Characteristics



8. Monument Corridor (53.9%)

● Foreign-born population
● Non-HS graduates
● Limited English-speaking 

population
○ 76.9% of limited 

English-speaking 
population speaks 
Spanish

Leading HTC 
Characteristics



9. Central Richmond (54.4%)

● Non-HS graduates
● Children under 5
● Renter-occupied units

○ 70.6% renter-occupied

Leading HTC 
Characteristics



10. Central Richmond (55%)

● Below 150 percent of 
poverty level 

● Children under 5 
● Vacant housing units

Leading HTC 
Characteristics



11. South East San Pablo (55.3%)- State NRFU Funding Eligible

Leading HTC
Characteristics

• Limited English-speaking 
households

• Foreign-born population
• Multi-unit structures



County Outreach Efforts and Next Steps - Costs

There is $42,440 remaining in the existing County budget.

The State is also offering an additional $47,475 for NRFU to be targeted 
in five specific census tracts. More discussion on this later.

The following provides an overview of what we have been doing and how 
it will continue into the final stretch and Non-Response Follow Up (NRFU).



Phone Banking

Update
During COVID – both the County and 
UWBA funded organizations have 
pivoted to conduct phone banking 
instead of their in-person events.
● Seven organizations + 

six volunteers.
● Over 13,000 calls made through PDI.

Final Stretch and NRFU
We will fund this activity, ideally an 
organization is reaching out to 
their community and will include 
Census Questionnaire Assistance as 
part of the call.

Can be layered onto existing outreach 
an organization might be conducting.



Food, School, and COVID Testing Distribution
Update
Providing Census Outreach Materials and 
Collateral through essential-needs 
services has been the primary outreach 
effort during COVID.
● 20,000 rack cards to Food Bank
● Grantees integrating Census into Food 

Distribution sites, including at schools 
and through White Pony Express 
which is coordinating among various 
CBOs.

● COVID Testing Sites are distributing 
hand sanitizer and Census information.



Food, School, and COVID Testing Distribution

Final Stretch and NRFU
Continue to work with community-based 
organizations and schools for swag and 
material distribution.
● 5,500 pieces of swag (backpacks, 

sanitizer, and masks) from County Office 
of Education – From County Office of 
Education.

● Purchase of additional swag – $44,000 
(see next slide for breakdown).

● Additional Printing - $4,000 - $11,000.
● Eligible cost for grants – amount depends 

on applications.



Swag for NRFU (Using state NRFU funding)
Total Available: $44,000
● Masks:

○ Branded: ≈ 7 k for $16 k.
○ Non-branded: ≈ 10 k for $16 k.

● Hand Sanitizer:
○ ≈ 30 k for $16k.

● Grocery bags for ethnic grocery 
stores:

○ ≈ 30k for $9k.



Census Caravans

Updates
● Census Caravans took place in 

Richmond, San Pablo, Oakley, and 
Brentwood.

● Video for San Pablo and Richmond 
Census Caravan.

Final Stretch and NRFU

● Currently being organized in Far 
East County (Bethel Island 
& Byron), Concord, Pittsburg, 
Antioch, and a Boat Caravan in the 
Delta.

● Eligible for grant funding.

https://youtu.be/c3rbgB0C0wk


Print and Mail - Targeted Mailings
Update
2,417 postcards were sent to areas with 
PO Box Only Mail Delivery ahead of 
Update Leave. This includes Byron, Bethel 
Island, and Canyon. Cost - $771.25

Final Stretch and NRFU
Send postcards to additional HTC areas.

● Messaging can include:
○ "It's Not Too Late"
○ "Social Justice" or
○ "What to Expect During 

NRFU?"

● Cost: About $500 per thousand 
postcards. Includes printing, finishing, 
and mailing. Estimated at $10,000 for 
hardest-to-count areas.



Print and Mail – Collateral for Swag Distribution
Final Stretch and NRFU
● Messaging can include: "It's Not Too Late", 

"Social Justice", or "What to Expect During 
NRFU?".

● Cost: About $300 per thousand postcards. 
Includes printing and finishing. 34,000 pieces of 
collateral would be $10,000.

Update:
Est. # of pieces provided:70,400



Social Media

Update
Ongoing social media posting and toolkits
● Posted July Social Media Content 

Calendar.
● Posted Social Media Toolkit in Spanish, 

Tagalog, Vietnamese, Chinese (simplified), 
Korean, and Farsi.

● Sharing partner content.

Final Stretch and NRFU

● Continuing our social media outreach.
● Continuing to develop social media content 

calendars.
● Cost: No additional costs.



Media Buys

Update
Targeted digital ads throughout CCC
● Number of impressions: 4.79 million.
● Number of click throughs: 5.64 thousand.
● Average cost per click: $1.74.

Final Stretch and NRFU
● Digital ads through August.
● No additional ads for NRFU.
● Remaining media buys transferred to 

printing costs.



Grants
Grants
● We have 81 Contracts for Census Outreach 

and Assistance Grants.

● There is $20,000 remaining in the budget.

● We continue to receive grant applications 
and organizations working in low response 
rate areas will continue to be funded.

● Potential to direct some of the State NRFU 
funds to more grants.



Other Outreach
● "Census Ask Me Anything" sessions 

with Matt Lardner and community 
partners.

● Census Roundtables with grantees, 
ambassadors, elected officials, and 
other interested parties.

● Attending virtual townhalls, meetings, 
and conferences to present and 
answer questions about the Census.

● Regular updates and technical 
assistance to elected officials, 
agencies, and other key partners.



Next Decisions

● Plan for new State NRFU funding = $47,475

○ The County can manage the funds or have UWBA manage.

■ If UWBA takes the funding, they will work with us on a plan to distribute funds.

■ There is a 10% ($4,547) administrative cost.

■ UWBA would want to work with existing partners (if possible).

○ If the County manages the money, the contract with state will have to go to the BOS to be 
amended.

● Realign Census Budget for Final Stretch and NRFU = $42,440.



Budget Recommendation
Expense Current Remaining - Approved Remaining - Proposed State NRFU - Proposed Total

Grant Funding $ 20,000 $ 20,000 $ - $ 20,000

Swag/PPE (Outreach) $ 6,356 $ 11,356 $ 33,232 $ 44,589

Printing $ 6,494 $ 11,084 $ 9,495 $ 20,579

Media Buys $ 1,502 $ - $ - $ -

Language Contracts $ 1,180 $ - $ - $ -

Technology Access $ 1,905 $ - $ - $ -

Contingency/NRFY $ 5,000 $ - $ - $ -

Admin (UWBA) $ - $ - $ 4,747 $ 4,747

TOTAL $ 42,440 $ 42,441 $ 47,475 $ 89,916


